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In context

“Leading companies are integrating cybersecurity, privacy and 
digital ethics from the outset. And that enables them to better 

engage with existing customers and attract new ones. Many also 
see efficiencies in operations, business processes and IT 

investments.”
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In context



Topics covered 

•What is “creepy” and what is “cool”?

•What do people say?

•What do people do?

•What does this mean?

•What should we do?



What is ñcreepyò and what is ñcoolò? 

Telematics devices that monitor your driving 
behaviour and automatically notify emergency 

services if you are in an accident.



What is ñcreepyò and what is ñcoolò? 

Medical aid and wellness schemes that monitor your 
physical activity and adjust your premiums based on 

your level of health. 



What is ñcreepyò and what is ñcoolò? 

Adaptive electronic billboards that identify you as 
you walk past and display targeted advertising for 

nearby stores. 



What do people say?

55% percent of people 

decided against buying 

something online due to 

privacy concerns.

55%

Over 66% of people are not

comfortable with 

smartphone and tablet apps 

using their personal data.

66%

56% of people are either 

‘concerned’ or ‘extremely

concerned’ about the way 

companies handle and use 

their personal data.”

56%

M. Thompson, G. Bell, and A. Tuteja, “Crossing the line: Staying on the right side of consumer privacy.”, KPMG International, 2016.



What do people do?

S. Athey, C. Catalini, and C. Tucker, “The Digital Privacy Paradox: Small Money, Small Costs, Small Talk”, NBER Working Paper No. 23488, 2017.

small money

small costs

small talk

THE PRIVACY PARADOX

vs.



What does this mean?

PEOPLE DONôT KNOW 
WHAT THEY WANT

“A lot of times, people don’t 
know what they want until you 

show it to them.”

Steve Jobs, Co-Founder of Apple.



What does this mean?

DO ñACTIONS SPEAK 
LOUDER THAN WORDSò?

Cognitive dissonance: 

“the state of having inconsistent 
thoughts, beliefs, or attitudes, 

especially as relating to 
behavioural decisions and attitude 

change.”



What does this mean?

PEOPLE DONôT CARE 
ABOUT PRIVACY

“Google says young people 
don’t care about privacy, but 
when asked if they’d let their 
parents see their phone bills 
and other stuff they say no.”

Nick Harkaway, Novelist and Commentator.



What does this mean?

PEOPLE DONôT TRUST 
ORGANISATIONS TO DO 

THE RIGHT THING

“84 percent of people feel they 
have less than ‘sufficient’ control 
over the way organisations use 

their personal data.”
M. Thompson, G. Bell, and A. Tuteja, “Crossing the line: Staying on 
the right side of consumer privacy.”, KPMG International, 2016.



What does this mean?

Do 

nothing

Do the 

minimum

Embrace, 

Build &

Extract

WE HAVE THREE CHOICES



What should we do? EMBRACE

Move beyond 

FUD

Tap into your 

creative side

Open your mind 

to the possibilities 



What should we do? BUILD

Get a grip 

on laws & 

regulations

Invest in 

enabling 

technologies

Open up –be 

transparent & 

collaborate

Embrace 

privacy by 

default



What should we do? EXTRACT

Unlock the 
value of data 

Realise benefits 
beyond compliance 

Become the most 
customer centric 

organisation in the 
world 



Thank you!
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